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Safe-harbor statement

This presentation includes forward-looking information and statements including  statements 
concerning the outlook, and revenue and margin targets for our businesses. These statements are 
based on current expectations, estimates and projections about the factors that may affect our future 
performance, including global economic conditions, the economic conditions of the regions and 
industries that are major markets for ABB Ltd and its lines of business. These expectations, estimates 
and projections are generally identifiable by statements containing words such as “expects,”
“believes,” “estimates,” “targets,” “plans” or similar expressions. However, there are many risks and 
uncertainties, many of which are beyond our control, that could cause our actual results to differ 
materially from the forward-looking information and statements made in this presentation and which 
could affect our ability to achieve any or all of our stated targets. Important factors that could cause 
such differences include, among others, the amount of revenues we are able to generate from backlog 
and orders received, raw materials prices, market acceptance of new products and services, changes 
in governmental regulations and costs associated with compliance activities, interest rates, 
fluctuations in currency exchange rates and such other factors as may be discussed from time to time 
in ABB’s filings with the U.S. Securities and Exchange Commission, including its Annual Reports on 
Form 20-F. Although ABB Ltd believes that its expectations reflected in any such forward-looking 
statement are based upon reasonable assumptions, it can give no assurance that those expectations 
will be achieved.
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Agenda

� Introduction to ABB and recent highlights

� Regional opportunities

� Our strategy to 2009

� Summary
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ABB: A focused power and automation company

Robots, robotic systems 
and services

Process
Automation
Sales: $5.0 bn

Automation solutions for 
process industries

HVDC, HVDC Light, 
FACTS, power plant
& network automation, 
substations

Power 
Systems

Sales: $4.0 bn

Robotics

Sales: $1.7 bn

High- and medium-
voltage switchgear, 
breakers, trans-formers

Power  
Products

Sales: $6.4 bn

Automation
Products

Sales: $5.9 bn

Low-voltage products and 
systems, drives, motors, 
power electronics, etc.

* Including internal sales to other divisions

Estimated 2005 revenues*

Headquartered in Zurich, Switzerland
105,000 employees in ca. 100 countries 

2005 revenues: $22.4 billion
Listed on Stockholm, Swiss & New York exchanges; traded on virt-x

� Integrated solutions for grid reliability, industrial productivity, energy efficiency

� Market-leading positions in key product areas and regions

� Strong brand based on leading technology
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Key developments in 2005

� Strong organic order and revenue growth in 2005

� 2005 EBIT more than $1.7 bn and EBIT margin at 7.8%

� Net income at $735 million - 1st net profit since 2000; adjusted for asbestos 
accounting, net income at $858 million

� Cash flow* tops $1 bn despite securitization and pension effects

� 5-year strategic plan launched, with new execution-focused organization

Operational

* After tax

� Return on capital employed* at 14%

� Net debt cut by more than 50 percent to ca. $500 million

� Divestments continued 

� First dividend proposal since 2000: CHF 0.12 per share 

� Progress on asbestos

Financial

* Cash flow from operating activities
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Key developments in Q1 2006

� Continued strong organic growth in orders (+21% local currencies) and 
revenues (+13% local currencies)

� EBIT grew 30% to $509 million and EBIT margin at 9.4%
� Improved volumes, operational efficiency, factory loading, project selection and 

execution

� Net income increased to $204 million despite $89-million expense for change 
in value of asbestos trust shares

� Cash flow1 up $249 million

� Combustion Engineering asbestos plan made effective, pre-packaged 
Chapter 11 filed for ABB Lummus Global in U.S. Bankruptcy Court

� Credit ratings lifted in early April by Moody’s, Standard & Poor’s

� Bond conversion offer achieves 98% take-up; lifts equity, reduces debt and 
finance costs

1 Cash flow from operating activities

“A great start into 2006”
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Key financial data: Most recent five years
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Gearing1

Equity2/Total assets

1 Total debt divided by the sum of total debt plus stockholders’ equity, incl. minority interest;  2 incl. Minority interest; 
3 Total debt less Cash and equivalents and marketable securities & short-term investments

(4,077)

(3,339)

(2,745)

(1,334)

(508) (427)

503 

Net (debt)/cash3

M
U

S
D 2001 2002 2003 2004 2005 Q1 06

Post-
conversion

Pro-forma after conversion of 2007 US$ bond and transfer of ca. 30 million ABB shares to asbestos PI Trust
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Update on asbestos

� ABB’s revised Chapter 11 Plan of Reorganization for U.S. subsidiary 
Combustion Engineering confirmed by U.S. District Court in February 
2006, became final on March 31, 2006

� On April 20, 2006, ABB transfered assets – including ca. 30 million ABB 
shares (ca. $400 million), insurance receivables (ca. $200 million), and 
promissory notes (ca. $400 million) – into the PI Trust

� Plan made effective on April 21, 2006

� On April 21, 2006, ABB also filed a separate asbestos-related pre-
packaged Plan of Reorganization for ABB Lummus Global Inc., with the 
U.S. Bankruptcy Court in Wilmington, Delaware

The end to a long chapter of uncertainty for ABB
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Credit rating developments
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Moody’s long-term senior unsecured credit rating
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Agenda

� Introduction to ABB and recent highlights

� Regional opportunities

� Our strategy to 2009

� Summary
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Asia and Americas expand share of revenues

25%

20%

10%

45%21%

17%

11%

51%

Percentage of total Group revenues by region (nominal)

Europe Europe

Americas

Asia

Middle East
& Africa

Asia

Americas

Middle East
& Africa

$5.1 bn $5.4 bn
(+13%*)

Q1 2005 Q1 2006

� Strong growth in Asia (up 32%*) and Americas (up 21%*), led by China and the U.S.
� Europe revenues grow a more modest 4%* 

* change in local currencies
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ABB with a strong local presence in China
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�Þ#K
Shanghai

� 25 companies
� 2 R&D centers
� 8,500 employees
� $2.4 bn revenue (2005)
� $700 million investment
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China continues to be a growth engine

� 144 new power plants (2x capacity) by 2020
� Olympic Games 2008, World Expo 2010

� 9 -10% GDP growth expected to continue

� 10%+ annual growth in power consumption,
China planning world’s 1st “super grid”

� Rapid growth in transportation and building 
infrastructure 

� Low industrial, environmental, and energy 
efficiency

� ABB has grown >30% year-over-year in 
China since 2000

� More than 30 manufacturing plants, 8,500
skilled employees in China

Demand drivers

ABB’s position

Continuing immediate and long-term opportunities

* Based on 2005 revenues

11%* of world 
sales

� Robotics global HQ relocated to Shanghai in 2006
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Demand side opportunities for ABB in India

ABB revenues in India 2001-05
(US$ millions)

688

318
249227

509

2001 2002 2003 2004 2005

High

Low

Middle

19

12

23

34

13

1998-99

3

22

26

24

25

2006-07
Source: CLSA

Changing income distribution profile
(% of urban population)

1,500 3,061

474,516
593,732

471,000

74,000

1947 1950 1970 1990 Dec
�2005

2012

Villages electrified
(number)
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Supply side opportunities for ABB in India

ABB India footprint

DELHI

BANGALORE

CHENNAI

MUMBAI

VADODARA

KOLKATA

NASHIK

FARIDABAD

� High-voltage machines (Vadodara)
� Distribution transformers (Vadodara)
� Low-voltage circuit breakers (Bangalore)
� Ring main units (Nashik)
� Insulation (Halol)
� Low-voltage drives (Bangalore)

New factories established 
in last 2 years

� Engineering center serves 10 European countries, North 
America and China 

� Global production for some types of transformers and 
disconnectors

� Control system circuit boards for the U.S., China, Korea, 
Middle East, Italy

� High-voltage machines to Finland

Global supply out of India

3%* of world 
sales

* Based on 2005 revenues



©
A

B
B

 L
td

 -
16

-
23

-M
ay

-0
6

� Oil & gas investments driving high demand for 
power and automation

� Higher value-added chemical products

� High-end residential areas with advanced 
building automation and power systems

� New Gulf Grid, connecting Kuwait, Saudi Arabia, 
Bahrain, UAE, Oman in tender phase 

� Countries moving to balance GDP beyond oil

Middle East and Africa

Demand drivers

� ABB has proven project reputation and local 
resources who understand the local cultures

� Well-established working relationships with 
major global energy and EPC players

ABB’s position

Market almost as large as China ... and growing

* Based on 2005 revenues

9%* of world 
sales
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Agenda

� Introduction to ABB and recent highlights

� Regional opportunities

� Our strategy to 2009

� Summary
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Shifting focus in value creation

Credibility/
Consistency

Value
Creation

Operating 
Margin

Capital 
Efficiency

Growth

Focus 1990s:
� Superior growth through acquisitions

� Operating profit propped up by non-
operational items

� Very high debt leverage to drive ROE

� Extreme decentralization as corporate 
architecture

Focus 2005-2009:
� Drive operating margin, consistent EPS growth

� Maintain organic growth momentum

� Improve capital efficiency via operating measures 

� Disciplined acquisitions approach

� Focus corporate architecture on execution
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2005: Starting the “ profitable growth” phase

Source: 1988-1993 and 1998-1999 as per respective annual reports; 1994-1997 as per 1997 annual report; 2000 to 2004 as per 
the 2004 Form 20-F filing with the U.S. Securities and Exchange Commission.

* 1999 EBIT includes major gains from divestitures
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Overview of targets 2009

Group targets
Revenue growth1 > 5%
EBIT margin > 10%
Net margin > 5%

ROCE2 Mid-teens
Free cash flow (FCF) 100%

1 Compound average growth rate (CAGR) 2005-2009 at constant exchange rates and excluding major
acquisitions and divestitures     2 Return on capital employed (after tax)

Divisional targets Revenue growth1 EBIT margin 2009

Power Products > 6% > 11%

Power Systems > 5% > 6%

Automation Products > 5% > 14%

Process Automation > 5% > 9%

Robotics > 4% > 9%

Revenue
growth

EBIT margin

Net margin

Capital
efficiency
(ROCE)

Cash flow
generation
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Power
Products
(Transformers)

Growth and margin ambitions

Focus Selective Growth Accelerated Growth

M
ar

gi
n 

im
pr

ov
em

en
t a

m
bi

tio
ns

0%

>6%

Power
Systems

* versus 2004 performance

*

Organic growth only, 
possibly some further 
focusing

Primarily organic growth, 
with opportunistic 
acquisitions

Organic growth and 
acquisitions

Robotics Power
Products

(HV, MV)

Process
Automation

Automation
Products
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Acquisition guidelines 2005 - 2009

2005 2006 2007 2008 2009

Acquisitions

< $100 mn:        likely

$100-300 mn:    possible

$300-700 mn:    only if “very
convincing”

>$700 mn:         unlikely

Any size considered 
within ABB’s strategic 
criteria and financing 

capability

� Net income > $1 bn � Steady-state operations 
with sound profit, cash flow

� Healthy balance sheet

Possible portfolio 
expansion into new,

but related areas

AssumptionsRe-establish
investment grade 

rating

Focus on execution
and margin

improvement

Assumptions
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� Introduction to ABB and recent highlights

� Regional opportunities

� Our strategy to 2009

� Summary
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� Market growth opportunities go beyond GDP

� High structural need for energy and industry infrastructure
� New power, industrial plants and efficiency in emerging countries

� Strong upgrade and service opportunities in OECD markets

� Group Account Management for strategic global customers

� Respected technology offering, supported by customer needs

� Strong ABB footprint and balance across all key regions

ABB is well positioned for profitable growth
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Making profitable growth happen…

� Strategy is sound, no big fixes needed

� People foundation is good, needs further development

� Execution has the highest priority

� Maintain investment in organic growth through technology and market 
leadership

� Drive operating margins through cost control and productivity 
improvement

� Improve Risk Management practices

� Structure and improve operating processes

� Simplify organization

� Strengthen internal controls and systems’ environment

� Tackle compliance issues and lead solution from the top
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Outlook for the remainder of 2006

� ABB backlog up 13%1 (8%2) to $13,948 million vs Q1 2005

� ABB expects market environment to remain in line with 2nd half of 
2005

� Power infrastructure and grid reliability requirements expected to fuel 
demand 

� Growth in oil & gas, minerals, marine expected to continue

� Some sectors with low activity (e.g., construction, automotive)

� Regional development in line with expectations
� Asian demand remains robust

� North America positive in most areas

� Europe showing modest growth

� Possible business risks
� High oil prices

� Middle East instability

1 change in local currencies 2 change in U.S. dollars
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Financial strategy 2006

� Continue 2005 strategy:

� Opportunistic debt reduction

� Discretionary pension funding

� Optimize off-balance sheet obligations

� Increase focus on balance sheet structure, promote ABB to the
“first league”

� Reduce net finance expense

� Extend maturities of debt portfolio

� Continue securing flexible sources of financing

… and recover investment grade status in 2006
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Targets 2009 versus actual Q1 2006 performance

Group targets 2009 Q1 2006
Revenue growth > 5%1 13%2

EBIT margin > 10% 9.4%

Net margin > 5% 3.8%

ROCE3 Mid-teens --4

Free cash flow (FCF) as % net income 100% --4

1 Compound annual grow th rate (CAGR) 2005-2009 at constant exchange rates and excluding major acquisitions and divestitures;  2 Local 
currency revenue grow th Q1 2006 vs Q1 2005; 3 Return on capital employed (after tax); 4 Reported annually only

Divisional targets

Revenue

growth1
Growth

2004-2005
EBIT margin

2009

EBIT margin
Q1 2006 

(actual)

Power Products > 6% 12% > 11% 11.5%
Power Systems > 5% 9% > 6% 4.7%
Automation Products > 5% 9% > 14% 14.4%
Process Automation > 5% 8% > 9% 9.6%
Robotics > 4% 23% > 9% 0.3%
1 Compound annual growth rate (CAGR) 2005-2009 at constant exchange rates and excluding major acquisitions and divestitures
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2006 Q1 Results

Power Products
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Q1 2006 summary – Power Products

� Orders up in all regions
� Europe: Strengthen electricity grids and improve inter-connections
� U.S.: Refurbish aging infrastructure
� Asia: Continued economic growth in China

� Revenues higher in all businesses
� Strong EBIT increase on revenue growth, productivity increases and 

supply chain savings
� EBIT includes $17 million for transformer consolidation program

� Higher cash flow from operations driven by higher earnings and 
customer advances

$ millions unless otherwise stated Q1 06 Q1 05
Nominal Local

Orders 2,335 1,804 29% 34%

Revenues 1,488 1,379 8% 12%

EBIT 171 125 37%

EBIT margin 11.5% 9.1%

Cash flow from operations 61 (48)

Change
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408
597

Q1 regional order development   
Orders by region in $ million

� Significant growth in W. 
Europe, led by Germany and 
Switzerland

� Growth in E. Europe driven 
by Russia

Europe

632
815

Q1 05 Q1 06

� Growth driven by US and 
Brazil

Americas

� Growth driven by China

Asia

� Increase in both large 
and base orders

Middle East & Africa

Q1 05 Q1 06

608 693

Q1 05 Q1 06

156 230

Q1 05 Q1 06

+ 41% local currency + 43% local currency

+ 55% local currency+ 17% local currency
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Q1 revenues by region
Percentage of total divisional revenues by region (nominal)

30%

29%

8%

33%

Europe

Americas

Middle East 
& Africa

Asia30%

25%

10%

35%

Europe

Americas

Asia

Middle East
& Africa

Q1 2006Q1 2005

� N. America growth driven by U.S.; significant increase in S. America, led by Brazil
� Revenue share from Asia continued to increase, led by China and India
� Revenues in Europe were flat, partly due to factory closures linked to the transformer 

consolidation program

Total: $1.4 billion Total: $1.5 billion 
+ 12% local currency
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Q1 demand by customer segment

Customer segment

Utilities
Continued investment in infrastructure; integration of 
networks and refurbishment of aging components; high-
voltage substation orders continued in Middle East

Industries
Oil & gas and metals & minerals were the strongest sectors 
in the quarter

EPCs/System integrators
EPC projects continued strong in Middle East linked to oil & 
gas

OEMs, Distributors and 
Wholesalers

Underlying GDP development continues to be the key driver
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Market outlook for the rest of 2006

Customer segment

Utilities
Continued investment in power T&D infrastructure expected 
in most regions, led by Asia and Americas

Industries
Oil & gas and metals & minerals sectors expected to remain 
robust

EPCs / System Integrators Middle East seen as major growth driver

OEMs, Distributors and 
Wholesalers

Expected to continue following overall GDP trends
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Power Products overview 

Key products
� High- and medium-voltage products, power and 

distribution transformers, product service

Key applications
� Switching, protecting, transforming, measuring, 

and automating in power transmission & 
distribution, industrial electrification, power 
generation systems

Key market drivers
� Further enlargement, reinforcement of grids in 

emerging markets
� Service and replacement demand in N. America, 

western Europe

World market: $31 bn
Avg. market growth (05-09): 3-4%

$ millions 2005
Target 

2005-09

Orders 6,882

Revenues 6,308 > 6%*

EBIT 596

EBIT margin 9.4% > 11%

Cash flow from ops 582

R&D as % of revenues** 3.0%
* Compound annual growth rate; ** Non-order and order-related R&D

Expressed as percentage of 2005 revenues

ABB other 
divisions

Industries

Utilities

Distributors

OEMs

EPC

9%

13%
47%

10%

13%

8%
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Power Products market positions

Market position 2005

Source: ABB, Goulden Reports, ABS, Bear Stearns
* Compound annual growth rate

ArevaSiemensABBTotal Power Products

SiemensSchneiderABBMedium-voltage products

ArevaSiemensABBHigh-voltage products

ArevaSiemens ABBTransformers

321

Total market size = $31 billion
Avg. market growth* 2005-2009 = 3-4%
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2006 Q1 Results

Power Systems
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Q1 2006 summary – Power Systems

� Orders up across all regions, large orders more than doubled

� Revenues up on execution of major projects in the order backlog

� EBIT and EBIT margin improvements driven by higher revenues, 
greater capacity utilization and improved project execution

� Cash flow from operations reflected higher earnings and the timing of 
project payments

$ millions unless otherwise stated Q1 06 Q1 05
Nominal Local

Orders 1,306 974 34% 41%

Revenues 1,012 886 14% 20%

EBIT 48 39 23%

EBIT margin 4.7% 4.4%

Cash flow from operations 4 (14)

Change
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112 180

Q1 regional order development   
Orders by region in US$ million

� Double digit growth of 
base- and large orders 
in Western Europe 

� Single digit growth in 
Central and Eastern 
Europe

Europe

457 523

Q1 05 Q1 06

� Significant growth in 
the US; large 
substation order in 
California

� Growth in South 
America led by 
Venezuela

Americas

� Continued strong 
growth in China and 
India

Asia

� Continued strong 
demand; growth led 
by large projects 

Middle East & Africa

Q1 05 Q1 06

141
236

Q1 05 Q1 06

264
367

Q1 05 Q1 06

+ 25% local currency + 55% local currency

+ 71% local currency + 44% local currency
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Q1 revenues by region

29%

17%

20%

34%

Percentage of total divisional revenues by region (nominal)

Europe

Americas

Middle East
& Africa

Total: $1.0 billion 
+ 20% local currency

Q1 2006

Asia
19%

14%

26%

41% Europe

Americas

Asia

Middle East
& Africa

Total: $0.9 billion

Q1 2005

� Regional pattern in individual quarters influenced by projects execution
� Asia growth driven by the execution of major projects, particularly in China
� Growth in Europe led by Central and Eastern Europe
� Americas growth driven by South America, mainly Brazil
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Q1 demand by customer segment

Customer segment

Utilities

Growth mainly due to continuing high energy demand in emerging 
markets. High fuel prices drove further demand in the Middle East. 
Growth in Western Europe and North America due to aging 
infrastructure.

Industries Strong growth in oil & gas and metals & minerals led by Middle East.

EPCs Strong growth due to demand in Middle East and Asia Pacific. 
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Market outlook for the rest of 2006

Customer segment

Utilities

Strong demand to continue led by  emerging markets. High fuel prices 
drive demand in the Middle East. Continued strong demand in Asia 
due to increased energy demand led by China and India. Aging 
infrastructure in Europe and North America to drive demand for 
replacement investments.

Industries Strong demand in oil & gas and metals & minerals led by Middle East.

EPCs
Strong demand in Middle East and Asia Pacific as large EPC�s are 
increasingly outsourcing turnkey electrical solutions.
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Power Systems overview 

� Key offering
� Grid systems (HVDC, HVDC Light®, 

FACTS, HV Cables, Semiconductors)

� Network management and utility 
communications

� Electrical and control systems for power 
plants

� Substation automation and complete 
turnkey substations and services

� Key market drivers 
� GDP growth in emerging markets

� Record-high fuel prices

� Aging infrastructure

� Reliability concerns

� Environmental requirements and 
integration of renewables

� Deregulation

$ millions 2005
Target 

2005-09

Orders 4,468

Revenues 4,085 > 5%*

EBIT 187

EBIT margin 4.6% > 6%

Cash f low  from ops 122

R&D as % of revenues** 3.4%
* Compound average growth rate

**Non-order and order related R&D

* Expressed as percentage of 2005 revenues

World market: $25 bn
Avg. market growth* 05-09: ~8%

Industries
14%

EPC
16% Utilities

70%
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Power Systems market positions

Market position 2005

ArevaSiemensABBHVDC/FACTS

ArevaSiemens ABBSubstations

ArevaSiemens ABBNetwork Management

GEABBSiemensPower Generation

ABBNexansPrysmianHV Cables

321Business line

Source: ABB, Goulden, ABS, ARC, Bear Stearns



©
A

B
B

 L
td

 -
46

-
23

-M
ay

-0
6

2006 Q1 Results

Automation Products
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Q1 2006 summary – Automation Products

� Double-digit order and revenue growth driven by favorable markets, 
esp. oil and gas, transportation, utilities, and marine (direct sales and 
via OEMs, system integrators)

� Orders up in all regions, with good growth in China and U.S.

� EBIT improved due to higher revenues and increased capacity 
utilization 

� Cash flow increased on higher earnings

$ millions unless otherwise stated Q1 06 Q1 05
Nominal Local

Orders 1,944 1,605 21% 29%

Revenues 1,530 1,396 10% 17%

EBIT 221 187 18%

EBIT margin 14.4% 13.4%

Cash flow from operations 131 106

Change
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Q1 2006 orders performance
Orders by region in US$ million

� Growth in Western 
Europe led by industrial 
markets; lower in 
construction markets

� Eastern Europe growth 
strongest in Russia

Europe

1,115
1,252

34

Q1 05 Q1 06

� Strong growth in USA for 
most products

� Orders in South America 
lower due to a large order 
in 2005

Americas

� Continued good growth in 
China & India

� Large order to Japan

Asia

� Orders grew substantially 
in Saudi Arabia  while 
South Africa declined

Middle East & Africa

166
219

Q1 05 Q1 06

252

384

Q1 05 Q1 06

72
89

Q1 05 Q1 06

+ 23% local currency + 30% local currency

+ 55% local currency + 29% local currency
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Q1 2006 revenues by region

18%

12%

5%

65%

16%

10%

6%

68%

Percentage of total divisional revenues by region (nominal)

Europe
Europe

Americas

Asia

Middle East
& Africa

Asia

Americas

Middle East
& Africa

Q1 2005 Q1 2006

� Increase in Europe driven by improved industrial markets, high backlog and a 
substantial growth in Eastern Europe

� Good growth in Americas led by USA due to favorable markets and high backlog
� China and India continued high growth driven by the general economy plus the 

start-up of of more local production units

Total: $1.4 billion Total: $1.5 billion 
+ 17% local currency
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Industrial investments drive Q1 growth

Enduser segment

Industry Productivity and energy efficiency requirements continued to drive 
growth together with improved GDP development. COG (chemical, 
oil & gas) was one of the leading segments for industrial 
investments with double-digit growth rates, mainly in gas and 
petrochemicals. Markets for marine, metals and mining applications 
also repored strong growth.

Construction Western European construction and installation markets showed 
low growth with Germany almost flat.

Transportation The overall traction market grew in most regions with the highest 
rates in Asia.

Utilities After some years of lower investments, capital expenditures 
increased for power (including wind), water and gas utilities.
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Market outlook for the rest of 2006

Enduser segment

Industry Industrial investments are expected to stay positive throughout 
2006 in all regions. Asia and MEA will grow fastest.

Construction We expect the Western European construction and installation 
markets to remain stable with low growth.

Transportation Transportation markets are expected to stay positive and grow 3-
5% in Europe and double-digit in Asia.

Utilities Capital expenditures should continue to grow in power (including 
wind), water and gas utilities. Highest growth is expected in Asia, 
Americas and MEA.
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Automation Products overview 

Key products
� Low-voltage products and systems
� Drives
� Motors and machines
� Power electronics
� Instrumentation

� Product service

Key applications
� Power distribution, protection and control
� Energy conversion
� Data acquisition and processing
� Actuation

Key market drivers
� Industrial growth, electricity consumption, degree of 

automation 
� Construction and infrastructure investments
� General GDP development

World market: ca. $60 bn
Avg. market growth* (05-09): 3-4 %

$ millions 2005
Target 

2005-09

Orders 6,210

Revenues 5,897 > 5%*

EBIT 822

EBIT margin 13.9% > 14%

Cash flow from  ops 484

R&D as % of revenues ** 3.7%
* Compound annual growth rate

** Non-order and order related R&D

End markets

ABB estimates; expressed as percentage of 2005 revenues

Industry
55%

Utilities
10%

Transport 
and others

15%

Con-
struction

20%

Whole - 
salers
20%

System 
Integrators

20%
OEMs
40%

Endusers
20%

Customers
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Automation Products market positions

EatonABBSchneiderBreakers & switches

MitsubishiSiemensABBLow-voltage drives

ArevaSiemensABBPES & MV drives

SchneiderSiemensABBLow-voltage systems2

BaldorSiemensABBLow-voltage motors

TECOSiemensABBMachines

HagerABBSchneiderEnclosures & DIN rail2

ABBEndress+HauserEmersonInstrumentation

ABBSiemensSchneiderControl products2

ABBSchneiderLegrandWiring accessories2

321Business line

Market position1 2005

1 ABB estimates 2 IEC standard 3 Compound annual growth rate

Total market size = ca. $60 billion
Average market growth3 2005-2009 = 3-4%
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2006 Q1 Results

Process Automation
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Q1 2006 summary – Process Automation

� Strong base order growth offset a reduction in large orders

� Oil & gas, marine, minerals sectors with strongest growth

� Revenue growth reflected higher product sales, execution of large 
projects in marine and minerals, higher service revenues

� Increased volumes, improved project execution and productivity 
improvements lifted EBIT and margin

$ millions unless otherwise stated Q1 06 Q1 05
Nominal Local

Orders 1,659 1,599 4% 10%

Revenues 1,235 1,157 7% 13%

EBIT 118 93 27%

EBIT margin 9.6% 8.0%

Cash flow from operations 4 17

Change
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Q1 regional order development   

+23%

Orders by region in US$ million

� Western Europe 
continues to be flat

Europe

814 765

Q1 05 Q1 06

� U.S. up with industrial 
investments on the rise

� South America continues 
positively

� Prior-year large O&G 
order in Mexico not 
repeated

Americas

� China growth rate is 
flattening at a high level

� India up strongly on large 
Q1 06 oil & gas order

Asia

� Strong demand in oil 
& gas, minerals & 
metals sector driving 
higher growth

Middle East & Africa

324 260

Q1 05 Q1 06

360
465

Q1 05 Q1 06

101 169

Q1 05 Q1 06

+ 4% local currency

+ 35% local currency + 75% local currency

- 21% local currency



©
A

B
B

 L
td

 -
57

-
23

-M
ay

-0
6

Q1 revenues by region

25%

19%

10%

46%
21%

15%

8%

56%

Percentage of total divisional revenues by region (nominal)

Europe Europe

Americas

Asia

Middle East
& Africa

Asia

Americas

Middle East
& Africa

Q1 2005 Q1 2006

Total: $1.2 billion 
+ 14% local currency

Total: $1.1 billion 

� Regionally, China, India, Singapore and Mexico grew the most
� On an industry basis, Minerals, Marine and Oil & Gas were the drivers
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Q1 demand by customer segment

Customer segment

Oil & gas
Continued strong demand from global customers in Middle East and 
Asia

Metals & minerals
Middle East and Asia the main drivers; cement, aluminum, steel and 
copper in high demand

Marine
Demand continues to peak in most segments; oil & gas, drilling rigs, 
cruiseliners

Pulp & paper Growth expected in Asia, South Afirca and South America

Chemical & pharma
Primary chemicals growing, but pharma sluggish with few new drug 
approvals, Q1 spending in these markets typically lower

Turbocharging Both Marine and Diesel power plant (DPP) business remained strong 

Performance services
Full service demand strong in pulp & paper, minerals and electronic 
industries



©
A

B
B

 L
td

 -
59

-
23

-M
ay

-0
6

Market outlook for the rest of 2006

Customer segment

Oil & gas
Oil & Gas prices are expected to remain high in 2006. Our growth 
should continue as we continue pushing a variety of ABB products, 
systems, services and large scale projects.

Metals & minerals
Strong demand to continue in cement, minerals, aluminium and 
metals, where all commodity prices are at attractive trading levels.

Marine
Demand for cruise liners, oil tankers and gas/LNG transports expected 
to remain very high.

Pulp & paper
Growth to continue in Asia and South America, but other regions 
expected to remain flat.

Chemical & pharma
Chemicals capex should continue strong in Asia and Middle East. 
Pharma suffers from overcapacity which is expected to result in low 
investment levels.

Turbocharging
The rise in total engine power is expected to continue, due to active 
marine and power sector. The contracting for new container vessels is 
however slightly slowing down.

Performance services
Full Service demand is expected to be  strong in Pulp & Paper, 
Minerals and Electronic industries. 



©
A

B
B

 L
td

 -
60

-
23

-M
ay

-0
6

Process Automation overview 

Key products
� Integrated process control and information management 

systems (SCADA, DCS, QCS)
� Industry-specific applications and solutions
� Field Service and Performance Service

Key applications
� Control, automation and optimization for minerals, metals, 

marine, oil & gas, chemicals, pharmaceutical, pulp & 
paper and power generation

Key market drivers
� High commodity prices, esp. in minerals and metals, 
� Energy consumption and high energy prices
� World trade development
� Customer focus on improving the productivity with current 

assets in North America and Europe, while new 
investments directed to Asia and MEA

World market: $21 bn (PAS & DCS)
Avg. market growth (05-09): ~5 %

$ millions 2005
Target 

2005-09

Orders 5,400

Revenues 4,996 > 5%*

EBIT 398

EBIT margin 8.0% > 9%

Cash flow  from ops 237

R&D as % of revenues** 4.4%
* Compound annual growth rate; ** Non-order and order-related R&D

Expressed as percentage of 2005 revenues

8%

10%

14%

9%

18%

20%12%

9%

Oil & Gas

Mineral

Pulp & Paper
Chem & 
Pharma

Marine

Turbocharging

Process 
Industries

Performance 
Services
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Process Automation market positions

Market Position 2005

Source: ARC Advisory Group 2004/5, 2002; Clakson Research, Diesel and Gas Turbine & Motorship magazines, ABB
* Compound annual growth rate

Siemens

Emerson

ABB

FLS

MET

Invensys

Alstom

METSO

3

ABB

ABB

Alstom

Rockwell

MTU

Emerson

STN

Yokogawa

4

HoneywellEmersonPharmaceuticals

HoneywellABBOil & gas (upstream)

SiemensABBMarine

HoneywellABBPulp & paper

MANABBTurbocharging

HoneywellYokogawaChemicals

TMECSiemensMetals

SiemensABBMinerals

21Business line

Total market size = $21 billion
Avg. market growth* 2005-2009 = ~5 %
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2006 Q1 Results

Robotics
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Q1 2006 summary – Robotics

� Orders affected by lower investments from automotive industry

� Measures to improve operational performance, incl. higher R&D 
expense, consolidation costs, and reserves for loss orders led to lower 
EBIT and EBIT margin

� Lower earnings and the timing of project payments impacted cash flow

$ millions unless otherwise stated Q1 06 Q1 05
Nominal Local

Orders 326 406 -20% -15%

Revenues 333 350 -5% 1%

EBIT 1 27 -96%

EBIT margin 0.3% 7.7%

Cash flow from operations (67) (50)

Change
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Q1 regional order development   
Orders by region in US$ million

� Strong order growth in 
general industry offset by 
an order downturn in 
automotive sector

Europe

203 199

Q1 05 Q1 06 � Very good Q1 2005 
with large order 
booking in Automotive 
could not be repeated 
in 2006.

Americas

� Strong increase in 
China could not 
compensate for the 
decrease in the rest of 
Asia

Asia

135

67

Q1 05 Q1 06

67 59

Q1 05 Q1 06

+ 9% local currency

- 8% local currency

- 51% local currency
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Q1 revenues by region

17%

28%
55%

17%

32%

51%

Percentage of total divisional revenues by region (nominal)

Europe

Asia

Americas

Q1 2005 Q1 2006

� Decrease in Americas reflects impact from large U.S. automotive order taken in 2004
� In Asia, solid growth in China was offset by a decrease in the rest of Asia
� Increase in Europe reflects the strong growth in general industry

Europe

Asia

Americas

Total: $333 million 
- 5% local currency

Total: $350 million 
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Q1 demand by customer segment

Customer segment

Automotive
Slowdown in North America and western Europe continued, 
partly offset by new capacity and investments in China and 
other emerging markets

General industry

Demand grew in many segments, led by consumer goods in 
developed countries (driven by labor cost) and electronics in 
Asia (driven by process quality requirements and global 
sourcing activities)
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Market outlook for the rest of 2006

Customer segment

Automotive
New demand from North America and western Europe sectors 
expected to remain at low levels, growing customer 
investments in China and other emerging markets

General industry
Opportunities for growth seen in many segments to improve 
process quality, safety and production costs
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Robotics overview 

Key products
� Robots (4-6 axis)
� Robotic systems
� Service

Key applications
� Painting
� Material handling, picking, packing, palletizing
� Welding, gluing, sealing, 
� Assembly in various industries

Key market drivers
� Ca. 80% of revenues automotive-related (no. of new 

platforms)
� More flexible production and improved process quality

World market: $7-9 bn
Avg. market growth (05-09): 6-8 %

$ millions 2005
Target 

2005-09

Orders 1�486

Revenues 1�699 > 4%*

EBIT 91

EBIT margin 5.4% > 9%

Cash flow  from ops (11)

R&D as % of revenues** 5.1%
* Compound annual growth rate; ** Non-order related R&D

Expressed as percentage of 2005 revenues (ABB estimate)

Auto 
parts
36%

Plastic
9%

Foundry
13%

Auto 
OEMs
23%

Food
beverage

5%

Other
14%
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Robotics market positions

Market position 2005

KukaFanucABBFoundry

KukaABBFanucPlastics

KukaABBFanucConsumer

FanucABBYaskawaMetal Fabrication

321Business line
Products

Source: ABB estimates, based on comparable scope of offering
* Compound annual growth rate

Kuka, Fanuc, 
ComauABBPress Automation

ComauABBKrausePowertrain Assembly

FanucABBDurrPaint Automation

ABBKukaComauBody-in-White

321Systems

Total market size = 7-9 billion
Avg. market growth* 2005-2009 = 6-8%
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Telephone e-mail

Michel Gerber, Head of
Investor Relations (Switzerland)

+41 43 317 3808

John Chironna (U.S.) +1 203 750 7743 john.g.chironna@us.abb.com

John Fox (Switzerland) +41 43 317 3812 john.fox@ch.abb.com

Karen Himmelsbach (Switzerland) +41 43 317 3832 karen.himmelsbach@ch.abb.com

Johan Karlsson (Switzerland) +41 43 317 3820 johan.karlsson@ch.abb.com

Astrid Bodmer, Team Assistant
(Switzerland)

+41 43 317 3808 astrid.bodmer@ch.abb.com

Ingalill Hedstrom, Team Assistant
(Sweden)

+46 21 32 57 19 ingalill.hedstrom@se.abb.com

For more information ….

… please call ABB Investor Relations:

… or visit our website at www.abb.com/investorrelations


